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0 2 . B r i t i s h  B o r n ,  B r o o k l y n  B a s e d .

T a b l e  o f  C o n t e n t s

For Your Consideration

You can also find more information at:

s i m o n c o r r y . c o m

b i t . l y / r e s u m e - s i m o n

l i n k e d i n . c o m / i n / s i m o n c o r r y

S e c t i o n Pa g e

B o u t i q u e 0 3 — 1 8

F a c e b o o k 1 9 — 2 4

H i g h f i v e 2 5 — 3 5

W e T r a n s f e r 3 6 — 4 4

F a b r i c 4 5 — 5 5

N e w  Y o r k  T i m e s 5 6 — 6 0

F a c e - t o - F a c e 6 1 — 6 8



0 3 . S h o r t - T e r m  R e n t a l  P l a t f o r m



0 4 . B o u t i q u e

The goal, create a best in class shopping experience for discerning travelers with strong ties to the creative industry. Product Owner, Principle Designer, FE Developer



0 5 . B o u t i q u e

Less scale, more purpose. Curated and personalized collections resulted in longer, more meaningful sessions. Product Owner, Principle Designer, FE Developer



0 6 . B o u t i q u e

Search is simple to use and available everywhere. Set the basic parameters quickly and never lose context. Product Owner, Principle Designer, FE Developer



0 7 . B o u t i q u e

Search results can be finely tuned through sophisticated filters packaged in a simple, intuitive UX/UI. Product Owner, Principle Designer, FE Developer



0 8 . B o u t i q u e

Property listings are designed to provide the most relevant information, optimized by moments for conversion. Product Owner, Principle Designer, FE Developer



0 9 . B o u t i q u e

Clear and concise hierarchy makes it easy to understand the value of any property at a glance. Product Owner, Principle Designer, FE Developer



1 0 . B o u t i q u e

Reducing the information required at account creation significantly lowered the rate of churn. Product Owner, Principle Designer, FE Developer
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1 1 . B o u t i q u e

Optimizing the main authentication path for mobile displays increased user satisfaction and conversion. Product Owner, Principle Designer, FE Developer
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1 2 . B o u t i q u e

Providing dark mode accessibility caused an uptick in session length during off peak hours. Product Owner, Principle Designer, FE Developer



1 3 . B o u t i q u e

Understanding and optimizing the core product flow has been essential for keeping a healthy active flywheel. Product Owner, Principle Designer, FE Developer



1 4 . B o u t i q u e

Always invest in innovation. A simple idea to build location specific guides netted big SEO returns. Product Owner, Principle Designer, FE Developer



1 5 . B o u t i q u e

The quality of a location guide comes from its accessibility, interactivity and informed curation. Product Owner, Principle Designer, FE Developer
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1 6 . B o u t i q u e

Telling compelling stories helped strengthen the brand’s authority and increased trust in the product. Product Owner, Principle Designer, FE Developer



1 7 . B o u t i q u e

Focusing on moments of inspiration throughout the product led to stronger user retention (DAU/MAU). Product Owner, Principle Designer, FE Developer



1 8 . B r i t i s h  B o r n ,  B r o o k l y n  B a s e d .

C o n c l u s i o n

Boutique continues to thrive thanks to its love of travel & design. That passion is 

shared equally between guests and hosts alike. To the guests Boutique is aspirational, 

to the hosts it represents pride and to the team it’s about providing the very best 

product experience with a chance of turning inspiration into reality.

B o u t i q u e - h o m e s . c o m



1 9 . A d d i t i o n a l  P r o f i l e s  A t  F a c e b o o k



2 0 . Fac e b o o k

The goal, build a system to support additional profiles which would allow any Facebook user the ability to create a pseudonymous identity. Product Design Lead



2 1 . Fac e b o o k

Creation had to be quick but personable, finding a balance between customization and momentum was key to conversion. Product Design Lead



2 2 . Fac e b o o k

To avoid shallow sessions new profiles needed to connect to friends and groups which builds a sense of community and drives engagement. Product Design Lead



2 3 . Fac e b o o k

Making it intuitive to switch between accounts allows users to jump around at will ensuring new profiles aren’t lost or abandoned. Product Design Lead



2 4 . B r i t i s h  B o r n ,  B r o o k l y n  B a s e d .

C o n c l u s i o n

Additional profiles represented a paradigm shift for Facebook at a time when 

competition for community growth was heating up. These profiles helped to unlock 

new potential within Facebook Groups and saw user retention increase along with 

satisfaction for the communities product. I am named as an inventor on patent 

application 18/057,864 ‘Systems and Methods For Generating Pseudonym profiles...’.

f a c e b o o k . c o m



2 5 . V i d e o  C a l l i n g  H a r d w a r e  &  S o f t w a r e



2 6 . H i g h f i v e

The goal, to create an elegant and intuitive video conferencing experience that’s easy to deploy in any company. Principle Designer, FE Developer



2 7 . H i g h f i v e

We started by making it simple to install with software that could be utilized straight from your favorite browser or device. Principle Designer, FE Developer



2 8 . H i g h f i v e

Starting a call is as simple as clicking go with optional extras that allow for a more personalized experience. Principle Designer, FE Developer
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2 9 . H i g h f i v e

During a call, all commonly used functions are displayed in the main toolbar for easy access. Principle Designer, FE Developer



3 0 . H i g h f i v e

Video stage layouts dynamically respond to active participants so everyone can be seen and heard. Principle Designer, FE Developer



3 1 . H i g h f i v e

Clear and concise messaging helps avoid the pitfalls associated with common technical hiccups. Principle Designer, FE Developer



3 2 . H i g h f i v e

Participant information can be accessed by simply clicking on the desired avatar. Principle Designer, FE Developer



3 3 . H i g h f i v e

Taking a meeting on the road is easy with a dedicated mobile app for both Android and iOS. Principle Designer, FE Developer



3 4 . H i g h f i v e

Nothing happens by accident — design process enables successful communication. Principle Designer, FE Developer



3 5 . B r i t i s h  B o r n ,  B r o o k l y n  B a s e d .

C o n c l u s i o n

Highfive set a new bar, improving the ease and quality of video conferencing with 

many of its core features going on to influence products such as Zoom, Slack and 

Apple’s FaceTime. The company was acquired by Dialpad in 2020 and from there the 

best parts of Highfive continue to be incorporated into Dialpad Meetings.

h i g h f i v e . c o m



3 6 . F i l e  s h a r i n g  A P P



4 0 . We T r a n s f e r

This is a loving recreation of our original project from circa 2008. The goal, to create the worlds first truly seamless file transfer manager. Product Designer, FE Developer



4 1 . We T r a n s f e r

The UI remains clutter free throughout the flow with nothing but the essential functions visible. Product Designer, FE Developer



4 2 . We T r a n s f e r

The footprint from the interface was so small that the idea to display artwork from our creative network was a no-brainer. Product Designer, FE Developer



4 3 . We T r a n s f e r

To keep track of your transfers as-well-as accessing other benefits a free account is offered to both sender and recipient. Product Designer, FE Developer



4 4 . B r i t i s h  B o r n ,  B r o o k l y n  B a s e d .

C o n c l u s i o n

It’s been almost two decades since the original team were sat near the Prinsengracht 

Canal in Amsterdam discussing how to solve the creative industry’s file sharing woes. 

At that time it was just a fun collaboration between two studios Dolly Rogers and OY. 

Fast forward to the present day and the company has expanded far beyond its humble 

roots with a suite of creative tools and a fantastic new team at the helm.

W e T r a n s f e r . c o m



4 5 . F i n a n c i a l  P l a n n i n g  T o o l
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4 6 . Fa b r i c

The goal, to create a financial app that put families first, no sales talk, no gimmicks, just honest advice. Product Owner, Principle Designer



4 7 . Fa b r i c

Brand elements were based on the team’s experience as parents which created a more sympathetic and approachable tone. Product Owner, Principle Designer
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4 8 . Fa b r i c

Whether you started your journey on the web or via the smartphone app signing up is uniformed, simple and above all else secure. Product Owner, Principle Designer



4 9 . Fa b r i c

Accessible language and symbols are used throughout the product to empower the right choice for any family. Product Owner, Principle Designer



5 0 . Fa b r i c

The Fabric app is designed to work around busy schedules with smart lists and helpful advice delivered weekly. Product Owner, Principle Designer
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5 1 . Fa b r i c

Legal documents are quick and simple to create with a friendly and forgiving interface for parents on the go. Product Owner, Principle Designer
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5 2 . Fa b r i c

Fabric makes it easy to stay on top of your family’s credit and financial accounts without any hard to read graphs or distracting ads. Product Owner, Principle Designer



5 3 . Fa b r i c

New parents often feel intimidated by misleading language, the app addressed this with clear, empathetic interfaces and advice. Product Owner, Principle Designer



5 4 . Fa b r i c

We went through round after round of meticulous user testing to ensure Fabric achieved product market fit. Product Owner, Principle Designer



5 5 . B r i t i s h  B o r n ,  B r o o k l y n  B a s e d .

C o n c l u s i o n

Landing in a crowded market, Fabric quickly defined itself as the Millennial friendly 

tool for new families. The app combined wills, life insurance, document storage and 

financial planning. It was such a hit that Gerber Life acquired the company in 2022 

and the platform continues to run today under that umbrella.

m e e t f a b r i c . c o m



5 6 . A r t w o r k  F o r  T h e  N Y T  M a g a z i n e



5 7 . N e w  Yo r k  T i m e s

The goal, create a series of illustrations for a special College Issue of the NYT Magazine featuring Barack Obama. Illustration, Typography



5 8 . N e w  Yo r k  T i m e s

Full page spread. Illustration, Typography



5 9 . N e w  Yo r k  T i m e s

Type treatments are hand rendered with a technical pencil, fine-liner and colored with Winsor & Newton Promarkers. Illustration, Typography



6 0 . B r i t i s h  B o r n ,  B r o o k l y n  B a s e d .

C o n c l u s i o n

I was commissioned to complete a series of typographic treatments for a special 

edition of New York Times Magazine, celebrating education in Obama’s America. 

Later my artwork for The Thinker would go on to win the Type Directors Award for 

excellence in typography.

N E W  Y O R K  T I M E S  M A G A Z I N E



6 1 . M i c r o s i t e  F o r  S u r v e y  R e s u l t s



Macbook Pro

6 2 . Fac e-To-Fac e

The goal, create a fun and informative infographic available in both digital and print formats for prospective Highfive customers. Principle Designer, Developer



6 3 . Fac e-To-Fac e

Results were taken from several customer satisfaction surveys and focused on how the technology had impacted productivity. Principle Designer, Developer



6 4 . Fac e-To-Fac e

The data is displayed based on weighted averages with the key results highlighted. Principle Designer, Developer



6 5 . Fac e-To-Fac e

The project is anchored by simple yet expressive illustrations that had CSS animated counterparts online. Principle Designer, Developer



6 6 . Fac e-To-Fac e

The infographic concludes with a concise summary and access to a downloadable PDF for office managers. Principle Designer, Developer



6 7 . Fac e-To-Fac e

The site was optimized to support multiple browsers and adapt to varying screen sizes making it ideal for sharing. Principle Designer, Developer



6 8 . B r i t i s h  B o r n ,  B r o o k l y n  B a s e d .

C o n c l u s i o n

Face-to-Face was an interactive infographic lovingly crafted between the marketing 

and design teams at Highfive. The purpose was to create some levity while promoting 

the value of  Highfive over traditional digital communication as told through customer 

data and feedback. The project enjoyed notable success and earned several awards.

H i g h f i v e . c o m



6 9 . B r i t i s h  B o r n ,  B r o o k l y n  B a s e d .

T h e  E n d

Thank you

Please feel free to reach out at hello@simoncorry.com

You can also find more information at:

s i m o n c o r r y . c o m

b i t . l y / r e s u m e - s i m o n

l i n k e d i n . c o m / i n / s i m o n c o r r y


